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ABOUT EUROPLANETWhy communicate with the mass media?

⁃ You can reach a LOT of people

⁃ Media (particularly television) 

perceived as impartial, and therefore  

credible source of information

⁃ Cost effective, rapid, relatively low 

time consuming way to disseminate 

information
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ABOUT EUROPLANETMedia Channels

Types of Media

⁃ Print (newspapers, magazines, 

journals; (local, regional, national, 

international)

⁃ Broadcast (radio, television)

⁃ Internet news sites, podcasts, 

vodcasts, blogs

⁃ Social Media: Twitter, Instagram 

Facebook.
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ABOUT EUROPLANETStructure of stories

Most “stories” (e.g. novels, films, TV 

programmes, feature articles, 

scientific papers) follow an arc 

structure:

⁃ set the scene

⁃ introduce characters

⁃ usually (though not always) follows 

a linear timeline

⁃ leave the exciting / interesting  bit 

until the end
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ABOUT EUROPLANETStructure of (written) news stories

A news story has a hierarchical structure:

⁃ There is no introduction and no ending

⁃ After reading the first sentence, you

should know exactly what the article is

about (think of it like an extreme form of

abstract)

⁃ You can cut paragraphs from the end and

it will still make sense
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ABOUT EUROPLANETTake a familiar story

Cinderella or The Little Glass Slipper

There once lived a man who married twice, and his 

second wife was the haughtiest and most stuck-up 

woman in the world. She already had two daughters of 

her own and her children took after her in every way. 

Her new husband's first wife had given him a daughter 

of his own before she died, but she was a lovely and 

sweet-natured girl, very like her own natural mother, 

who had been a kind and gentle woman….

Once upon a time…

The second wedding was hardly over before 
the stepmother showed her true colours. Her 
new daughter was so lovable that she made 
her own children seem even more 
unpleasant, by contrast; so she found the girl 
insufferable. She gave her all the rough work 
about the house to do, washing the pots and 
pans, cleaning out Madame's bedroom and 
those of her stepsisters, too. She slept at the 
top of the house, in a garret, on a thin, lumpy 
mattress, while her stepsisters had rooms 
with fitted carpets, soft beds and mirrors in 
which they could see themselves from head 
to foot. The poor girl bore everything 
patiently.

(By Charles Perrault, translated by Angela 

Carter)

europlanet-society.org



Image: Matis/Europlanet

ABOUT EUROPLANETIf Cinderella was a tabloid news story…

Cinderella, an unpaid kitchen worker, has won the 
reality TV competition “Whose Shoe?” to be the 
next Queen of Fairytale Land.

“Whose Shoe?” was launched by Prince Charming after a brief meeting with Cinderella at a palace ball. 

“She ran off so suddenly that she lost her shoe. It was love at first sight for me, but I didn’t know how to 
find her again.  The slipper was so distinctive in its size that I decided to launch a competition to see if I 
could locate its owner,” said the Prince.

Sources close to Cinderella say that her hasty departure from the ball was due to loan conditions on her 
designer dress.  In the official press conference she said, “I never believed that this could happen to me.  
I owe everything to my sponsor, the Fairy Godmother.  It has been a magical experience for me!”

More than 8 million viewers watched Prince Charming slide the 
Glass Slipper onto her foot live on air last night.  Cinderella, 
formerly an unpaid servant to her step-sisters, was the only one of 
50 000 female applicants that the tiny shoe fitted.

PRINCE FINDS “SHOE-LOVE” WITH CINDERELLA
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ABOUT EUROPLANETThe basics of news

What, why, when, where, who (how)?:

⁃ What happened?

⁃ Why is it news?/ Why care?

⁃ When & Where did it happen?

⁃ Who was involved?

⁃ (How did it come about?)
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ABOUT EUROPLANETPress Releases

What is a press release?

⁃ About 300-600 words maximum plus images and animation (links,

full captions and credits, contact details, notes)

⁃ Sent directly to journalists as a text e-mail or submitted to a media

server (sometimes as a pdf or as a printed copy (e.g. if distributed

at press conference))

europlanet-society.org



Image: Matis/Europlanet

ABOUT EUROPLANETThink about your audience

When is your research ready for a press 

release?

• First time it’s been done or significant event 
(e.g. major publication/ presentation at a 
meeting)

• Research will directly impact on people’s lives

• Fastest, biggest, longest, furthest, smallest… 
e.g. comet with the longest tail, longest storm on 
Saturn

• Quirky e.g. Cyborg astrobiologist uses phone-
cam to search for signs of life; Enceladus 
weather: snow flurries and perfect powder for 
skiing
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ABOUT EUROPLANETWhat you must include

WHY IS IT 
INTERESTING

• Two or three sentences that give an overview at one glance, 
e.g.:

MEET THE NANO-NAUTS: SMART DUST SWARMS FOR 
PLANETARY EXPLORATION

Engineers at the University of Glasgow are designing a new 
breed of planetary explorers: tiny, shape-shifting devices that 
can be carried on the wind like dust particles but are also smart 
enough to communicate, fly in formation and take scientific 
measurements. Dr John Barker will be describing possible 
applications of smart dust at the RAS National Astronomy 
Meeting in Preston on 18th April. 

WHO WHAT

WHEN & WHERE
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ABOUT EUROPLANETWhat not to send your press officer!

Sometime at the end of year 2005, the previously white Jupiter's large oval BA became suddenly red in a few months period. This was first reported by amateur astronomers ant it was not 
until April 2006 that professional astronomers were able to image such an impressive alteration of the second largest storm in the Solar System. This process captured the interest of many 
scientists and some of them nick named the oval or . Up to date this huge anticyclone has been moni tored by the Hubble Space Telescope (HST), Keck infrared 
telescope, the New Horizons spacecraft and many others. Although there are still many unknowns in this problem, some answers start to arise.

The “oval” BA is an enormous anticyclone that may be compared to an incredibly colossal hurricane on Earth's atmosphere. This feature is half the size of the Great Red Spot and this means that 
the oval BA is large enough to contain the Earth inside it.

Oval BA was formed in 2000 by the merger of smaller vortices called the White Ovals in a chain of collisions that started back in 1998. This process was imaged by the HST in high detail. Moreover, 
the location and size of BA (not far from the GRS) made many people think that the passage of one f eature close to each other (something that happens approximately once every two years) might 
result in something interesting like a merger, destruction or something in between. Nothing special  happened in the 2004, 2006 or 2008 conjunctions of both storms.

The reddening of BA took place unexpectedly and everybody started looking again to Jupiter searching for a plausible explanation. This is important since one of the major open questions about 
Jupiter's atmosphere is the nature of its colours, what are the unknown chemical agents (chromophores) that give its brownish colour to the planet. This compound is the responsible of the red 
colour in the Great Red Spot and oval BA. Finding any link between the atmospheric dynamics and the concentration of the “cromophore” would be a fundamental milestone in our knowledge of 
how Jupiter works.
We, in the Planetary Sciences Group in the University of the Basque Country (Spain), have undergone a complete and deep analysis of all the aspects regarding the history and evolution of oval 
BA that will be presented in EPSC2008.

The most strongly reddened region of oval BA was an annulus around its center. We photometrically calibrated images from the Advanced Camera for Surveys (ACS) onboard HST in order to 
quantify the variation. We found that the oval got darker in the blue and ultraviolet wavelengths but it didn't suffer any alteration in the red or in the infrared. Something that it's brighter in the red 
wavelengths than in the blue wavelengths becomes visually “red”. However, performing the same analysis over the Great Red Spot, we found that the GRS is still redder than BA, probably 
because it's higher (both are supposed to extend kilometres above their surrounding clouds), thicker and with a higher concentration of the mysterious cromophore.

We have also investigated which scenarios are compatible with the observed spectral reflectivity. An increase in the oval height is, for example, discarded. The main change seems to be 
an increase in the absorption properties of the atmospheric particles comprising the clouds of the anticyclone. We also analyzed how a mean particle size change or concentration may contribute 
to the observed coloration.

Previous analysis of the flow fields around the vortex BA stated an increase in the strength of the “hurricane”, with high tangential speeds at the outer limits (typica l wind speeds in these storms may 
range up to 360 km/h or even more!). We have reanalyzed Cassini, HST (2005, 2006 and 2007 campaigns) and New Horizons observations and found that, although some changes in the 
circulation around it happened, the maximum wind speeds are consistent with measurements previous to 2000 of the oval or its white predecessors.
This means that the colour change cannot be connected with the dynamical state of the oval BA or at least not directly with the strength of the winds around it.

The proposed strong interactions between the GRS and the oval BA whenever they pass close to each o ther can be discarded following our non-linear numerical simulations. These have been 
performed using the EPIC code in the supercomputer facilities of CESCA in Barcelona, Spain. The flow around both vortices is in the zonal directions and is so strong that separates both storms. 
An interaction between them seems unlikely right now.
We also investigated the wind flow in detail using higher resolution simulations. The model accounts well for the temperature and wind structure inside the oval BA. This is needed to understand 
why red material may be confined to the annulus region and how it may happen in the observed time scales.

There are many causes that may be responsible for the reddening of the oval BA. The photochemistry, vertical and/or horizontal particle diffusion and dynamical confinement can play a role in 
what we witnessed since 2006. The absence of a dynamical change in our measurements rules out a large change in the temperature gradient of the oval. We favour instead a vertical (upward) 
and horizontal (inward) diffusion of either a coloured compound or a coating vapour that may interact later with high energy solar photons at the upper levels of BA.
There is much to be understood about this problem yet. Future spacecraft missions and a continuous observation of the planet (as done by amateur astronomers) will surely give us new clues on 
the behaviour of Jupiter's atmosphere that will result in a better understanding of it.

Little Red Spot Red Spot Junior

What's the oval BA?

Not so red

Non-linear dynamical simulations

So what's happening?

Not so fast

This is the new science
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ABOUT EUROPLANET

Who is the audience

• Journalists – not necessarily science 
journalists, so can’t assume specialist 
knowledge

• Many different types of publications with 
very different audiences

• Busy people working to deadlines, so need 
to attract their attention

• Press releases (or parts of) may simply be 
reposted as news articles on websites –
could be anyone

Press Releases europlanet-society.org
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ABOUT EUROPLANETThink about your audience

What will attract journalists to a release

• Great images

• Threshold of interest (i.e. will it beat the competition to get published?)

• Meaningfulness, relevance and resonance (will it appeal to the 
readership and fit with the editorial agenda?)

•Timeliness (Does it fit with themes already in the public eye?)

• Uniqueness (is it a “scoop” for the paper?)

• Negativity

• Facts, source and reliability
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ABOUT EUROPLANETContent of Press Releases

Text

⁃ Paragraphs should be arranged in order of declining importance – editors or

journalists will cut from the bottom to fill available space; automatic feeds will

take a certain number of words/characters or a paragraph

⁃ Use quotes to liven up text, give a personal point of view (particularly useful for

contentious issues) or to add credibility by quoting an external expert. NB

Always check quotes with quotees before issuing!

⁃ Give Any Acronyms In Full (GAAIF) before using unless they are in very common

usage e.g. NASA or ridiculously long, in which case use Editor’s Notes

europlanet-society.org



ABOUT EUROPLANET

Text

• Try to keep the main text of the release approximately to a side of A4 or less.  Any 
background information can go in Editor’s Notes

• Keep language concise - use simple, clear language, avoid jargon and don’t use 
unnecessary words

• Use short sentences (~25 words)

• Use analogies to help explain complex concepts or to give an idea of quantities 
e.g. has a mass of 1000 of our Sun

• Be careful of words like mass that have a different scientific meaning to the 
common, colloquial meaning

Content of Press Releases europlanet-society.org
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ABOUT EUROPLANET www.europlanet-eu.org

Language

• Suitable for an intelligent 12-year old

Content of Press Releases
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ABOUT EUROPLANET www.europlanet-eu.org

Headlines:

• A good headline is short, attracts 
attention and uses common language e.g. 
“Smart textiles protect their users”, not 
“Functionalised fabrics exhibit 
photochromotic and thermochromotic
properties”

• Don’t try to be too clever & make sure 
your meaning is clear                

• Publications will chose their own headline 
that will appeal to their particular 
audience. It’s a sub-editor’s job to make 
witty headlines

Make mine a 
Stellar…

Content of Press Releases



ABOUT EUROPLANET www.europlanet-eu.org

Images and animations

• Good visuals can be the deciding factor 
for whether a journalist uses a press 
release 

• You MUST try to source at least one 
good, high-resolution image to illustrate 
your release (usually in a link to a web 
page where you can download high-
resolution images (300dpi) and 
animations)

• A good image can attract but a badly 
chosen image (e.g. a spectra) can also 
put off!

Content of Press Releases

YES!

NO!



ABOUT EUROPLANET www.europlanet-eu.org

Images and animations

• If you can’t  find anything suitable, 
make your own (ensuring that you have 
checked usage rights)

Content of Press Releases

Original

Two suns, 
black 
plants



ABOUT EUROPLANET www.europlanet-eu.org

Infographics

•Infographics can be useful, but make 
sure that they look professional and are 
appropriate for the public

• Don’t make them too complicated and 
try to say too many things

• Make sure that you don’t have 
assumptions about your graphics that are 
lost on non-specialists

Infographics

YES!

NO!



ABOUT EUROPLANET www.europlanet-eu.org

Contacts

• Always include contact information (full name and title, institution, email and 
phone) for people who are:

• confident on commenting on the story to the press

• available!

• If you are sending a release out yourself, preferably include your mobile number/ 
give your press officer your number

Editor’s Notes/Further Information

• Section at the end of the may include publication details, funding details, 
acknowledgements, mission/facility information, institutional ‘boiler-plates’ etc

Content of Press Releases



ABOUT EUROPLANET www.europlanet-eu.orgPress Releases

How to distribute a release

• If your organisation has a press officer, be proactive in alerting them to potential 
stories

• If not, there are various ways you could distribute a release:

• Your funding agency may have a press office 

• Some professional societies have press offices that will forward release

• You could subscribe to a media service e.g. EurekAlert or Alpha Galileo 
(costs ~1-2K Euros per year, but costs could be shared between departments)

• You can start to build your own e-mail list of media contacts (time 
consuming, but possible – also need to be mindful of GDPR)



ABOUT EUROPLANET www.europlanet-eu.orgPress Releases

When to issue a release

• When it’s news i.e. on the day of publication, or the day of a meeting

• As early as possible in the day

• If you have any flexibility, bear in mind when other news sources are published. 
Your story will be in competition with other releases (e.g. try to avoid publishing on 
the same day as a major mission event (launch, landing, ending)
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ABOUT EUROPLANET www.europlanet-eu.orgPress Releases

Will it get coverage?

• There are no guarantees – it depends what other news stories come out 
that day and what catches the eye of journalist

• e.g. National Astronomy Meeting 2010 clashed with the run-up to a 
general election and the eruption of Eyjafjallajökull in Iceland, so had very 
little coverage

• e.g. 1st press release on Danakil expedition by Europlanet generated 
coverage for 2+ years. 2nd press release disappeared without trace

• With Internet, coverage is not limited to one country or continent


